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This feature is'only available in conjunction with
ConnectedDrive Services and a compatible
smartphone. The availabilityand functions of the
My BMW App depend on the vehicle model and
may vary depending on the market.

GETITON g Download on the
P> Googe Play @& App Store

The direct connection to your vehicle and the world
of BMW: Conveniently check the vehicle status
with the new My BMW App, access functions
remotely, make a service appointment, plan trips
and much more - this way, the app becomes your
daily mobility companion.

Try it out for yourself and install the My BMW App
from your Google play or App Store.




HIGHLIGHTS
JOURNEY

MODELS

TECHNICAL VALUES
EQUIPMENT AND SERVICES

Highlights

 Exterior and interior

* Comfort and functionality
» Connectivity

* Driving dynamics

* Assistance systems

* Charging

Vehicle types

Models & packages

* M Sport package

* M Sport package Pro

* BMW 7 Series plug-in hybrids
* BMW 7 Series electric vehicle
* BMW 7 Series M Vehicle

Equipment Technical values

Equipment highlights BMW Services
Wheels and tyres

Exterior colour world

Interior colour world

Genuine BMW Accessories

The models illustrated in this medium show the equipment and configuration options (standard and optional) for vehicles produced by BMW AG for the international market.
Alterations in standard and optional equipment and the configurations available for the different models, as described in this brochure, may occur. Your local BMW Partner is
available to provide further details. Subject to change in design and equipment.


















Descriptions and illustrations include optional equipment.

BOLDLY SHAPING
THE FUTURE.

Pure presence that captivates: the BMW 7 Series
marks the beginning of a new era and makes a clear
statement for the future. Progressive, bold and
unmistakable is the new, style-defining face of the
BMW 7 Series — impressively characterised by the
typical, illuminated BMW kidney grille and the
extremely slim crystal headlights Iconic Glow.




COMPLETENESS AT
FIRST GLANCE.

Precise lines emphasise the elongated
silhouette of the BMW 7 Series. Generous
surfaces and seamless transitions
characterise the aesthetics of its impressive
appearance. And the sporty, elegant BMW
Individual Two-Tone paintwork reveals its
unmistakable character in every respect.

Descriptions and illustrations include optional equipment.







Descriptions and illustrations include optional equipment.




PROCGRESS ONLY GOES
IN ONE DIRECTION.

Even the first impression proves that the BMW 7 Series was created to drive
ahead. Extensive contours, clear shapes and narrow rear lights give the rear
a powerful and superior appearance giving full effect to its elegance.




Descriptions and illustrations include optional equipment.
* Details in high-gloss black only in conjunction with optional M Performance package.




AESTHETICS THAT
PROMISE SUPERIOR POWER,

In the BMW M760e, elegance and sportiness form

a combination that fascinates from the first second.
The striking BMW kidney grille and selected design
details in Black high-gloss* lend the sport saloon an
athletic yet refined look; and impressively reveal the
dynamism represented by the letter M.




A MEETING
OF VISIONARIES.

NICK KNIGHT, ONE OF THE MOST INFLUENTIAL AND VISIONARY
FASHION PHOTOGRAPHERS, WAS INVITED TO CREATE A
SERIES OF IMAGES OF THE NEW BMW [7. FOR THE LAUNCH OF
THE NEW BMW 17, KNIGHT WAS INVITED TO CREATE ASET OF
IMAGES OF THE CAR THAT REPRESENT THE CONCEPT OF
‘FORWARDISM", THE JOY OF SEEING AND FEELING THE
FUTURE BEFORE IT HAS BEEN CREATED.



Mr. Knight, you once said that
photography is a misunderstood
medium because people presume it's
about capturing the truth and
something we see. But for you,
photography is about creating
something we can't see, a reflection of
the artist's perception. How do you
show us the things we can't see?

A photograph is a moment in time,
taken completely out of context. It
shows a small amount of something
that reflects the interpretations of our
desires. It is not a factual recording
of what is in front of us. When | take
a photograph, it is about what | want
to see, what | desire and what
surprises me.

If a skilled photographer can make us
feel things we weren't feeling before,
how did you approach photographing
an object so familiar to us as a car?

With this campaign, | explicitly wanted
to free people's perception up a little
bit and allow them to interpret the
images in a new way. That's why

| inverted the color space digitally and
when | looked at the screen, | saw

a different world than the one in front
of the camera. This was no longer the
world we live in; it was a fantasy
space that does not exist. It frees us
up to enjoy things and feel new things.
This not only offers new ways of
seeing, but it also frees us from
certain decisions and restrictions

of reality.

When it comes to fashion film, you say
that the narrative comes from the object
that is being shown. If we transfer that
to the BMW i7, what does that mean?

The car represents a series of values
and decisions that have been made.
The finish, the textures, everything
that has gone into the car represents
something. And to transport that, you
need to understand these values,
otherwise it's hard to take a good
picture of it. | realized that when

| started working for the Japanese
designer Yohji Yamamoto in the
mid-1980s. His clothes at that point
were so different from anything that
anybody had seen. They looked like
a different proposal of the human form,
and | tried to understand what he was
trying to say with it. Fashion is about
rejecting what is now and replacing it
with something that is new. | think that
was exactly what Yamamoto did back
then, and | feel like BMW is doing the
same with the BMW i7.

Tell us more about the narrative you
found in this car.

The first thing I noticed when | got into
the BMW i7 was that it is a safe and
exciting space. There is a certain
amount of luxury that comes with this
car —you instantly feel safe, and stress
melts away. It feels like it is especially
made for you, like a custom experience,
which is a luxury, too. | also noticed

a level of engagement with the future.
The caris already engaging in a new
world that is starting to reveal itself
around us. Artificial intelligence and
technology are working for the driver,
which makes every drive more
enjoyable. You don't change a car

as easily and quickly as the fashion
industry might be changing, but this
model reflects the change that is
happening in society.

The new BMW i/ was born under the
star of Forwardism and marks the start
of a new era. What does the concept of
Forwardism mean to you?

To me, Forwardism is about not being
afraid of what is yet to come and of
the enormous shifts that are
happening in society. I'm very
fascinated with the whole idea of
virtual reality, avatar versions of
ourselves, machine learning or
artificial intelligence. As an artist, my
job is to reflect who we are and create

a world that we want to live in, with
beautiful things that touch emotions.
To do that, | need to engage with the
future, with robotics, with Al. | need to
use new possibilities to create a better
future with artistic visions of society.

And how does the concept of
Forwardism reflect in your work with
the BMW i7?

| love the idea that Forwardism is
about going to the future instead of
referencing the past. To me, that is the
only way to really express and
challenge ourselves. That's why |
decided to invert the colors for this
shooting, to work in a color space that
says: "This is new. This is something
you haven't seen before." That was
my starting point for creating visuals
that get people thinking about
something new — and thinking
forward. It was important to me that it
didn't look like anything else that has
been seen before.
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THE NEW LIGHT
ON THE ROAD

NEW FACE, NEW SPARK. THE NEW BMW [7 BRINGS WITH IT TO THE
ROAD A HEADLIGHT THAT PUTS EVERY OTHER LIGHT IN THE SHADE,
IN PARTNERSHIP WITH SWAROVSKI, BMW HAS DEVELOPED A CRYSTAL
HEADLIGHT THAT GUARANTEES AN EFFECT LIKE NEVER BEFORE.




The community of Wattens with

its 8,000 inhabitants is home to

a small miracle being worked behind
inconspicuous facades as each crystal
is produced. The colors, shapes and
facets created here are the result of
the tried-and-true manufacturing
techniques shaped by founder Daniel
Swarovski back at the end of the
19th century, as well as innovative
high-tech methods that bring the
seemingly impossible to life. This is
also the case with the BMW Iconic
Glow crystal headlights, which first
saw the light of day with the launch
of the new BMW 7.

PRECISION THROUGH MATERIAL.

Each Swarovski crystal starts its
creation process in the glassworks,

a harsh and hot environment, before
it becomes more and more defined.
It moves to the Crystal Factory of the
Future to be cut and coated in the
hands of a robot. But no crystal leaves
the premises without being checked
for quality — by an expert's eye and
under a precision magnifier, of
course. By combining their respective
expertise and transferring this
elaborate process to vehicle
headlights, Swarovski and BMW are
setting new standards on the road in
the luxury segment.

A LOOK BEHIND THE CRYSTALS. for showcasing, for individualization
and for personal driving pleasure.
First of all, it's about the size of the

crystals. It was important to Binder

and his team that they "do not look

like jewelry, but like a grown crystal."

After that, the challenge was to find

a way to keep the large crystals stable

in the setting and ensure that they

would still be stable in 15 years' time.

Binder explains: "We didn't want to

frame the crystals with jewelry claws

for aesthetic reasons. That's why we

developed a floating device on which

they are clamped over inlets."

A NEW FACET OF LUXURY.

The crystal headlights also create

a new facet of luxury in the automotive
sector. Aside from their elaborate
workmanship, their extraordinary
properties are an essential element
of the new "Great Entrance Moment":
A light show begins as the driver
approaches their car, from the kidney
grille to the crystal headlights right up
to a side carpet of light in the form

of overlapping crystals. BMW sees it
as shaping a future-proof luxury that
marks a paradigm shift by prioritizing
sustainability. Constantly looking
ahead, the new crystal headlights

are already illuminating the way to

an exciting future in which light will
play an increasingly important role —




Descriptions and illustrations include optional equipment.




STRIVING FOR
EXCELLENCE.

The BMW 7 Series merges elegance, comfort and state-of-the-art technology to
create an ambience in which every moment becomes an experience. The interior
impresses with its reduction to the essentials — timeless, modern, clean. At the
centre: the large BMW Curved Display and the BMW Interaction Bar between the
almost invisible air vents. Glittering details such as the 'CraftedClarity' glass
application made of handmade crystal glass refine the luxurious ambience.

































































